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Tém tit: Muc tiéu ciia nghién ctru nay nhim tim ra va luong hoa anh hudng cua cac yéu
t6 dbi v6i su gin két trang Fanpage Facebook cua thé hé Z. Nghién ctru duge phan tich
bang md hinh phuong trinh cu trac riéng phan (PLS-SEM). Két qua phén tich duong dan
cho thiy su tuong tac cua thwong hiéu, tuong tac gitta khach hang véi nhau c6 tic dong
cung chiéu dén nhan thirc gia tri tiéu khién ctia nguoi str dung trén trang Fanpage Facebook;
No6i dung chét luong, su tuong tac ciia thuong hiéu, cam xuc c¢6 tac dong cung chiéu dén
nhén thire gia tri thuc dung cua nguoi st dung trén trang Fanpage Facebook; Gia tri tiéu
khién, gia trj thuc dung c6 tic dong cung chiéu dén hanh vi gin két phan hdi cua ngudi st
dung trén trang Fanpage Facebook; Gia tri tiéu khién, gi4 tri thuc dung c6 tac dong cing
chiéu dén hanh vi gin két lan truyén cta ngudi st dung trén trang Fanpage Facebook. Gia
trj thue dung c6 tac dong cing chiéu dén hanh vi gin két cong tac cua ngudi st dung trén
trang Fanpage Facebook.

Tir khéa: Thé hé Z; su gén Kkét Fanpage Facebook; Fanpage Facebook cua truong dai hoc;
gia tri tiu Kkhién; gia tri thuc dung; tuong tac ctia thuong hiéu.

Abstract: The objective of this study is to find and quantify the influence of factors on the
engagement of the Facebook Fanpage of Generation Z. The study uses the partial structural
equation model (PLS-SEM). The results of the link analysis show that the interaction of
the brand, the interaction between customers has a positive impact on the perception of
entertainment value of users on the Facebook Fanpage page; Quality content, brand
interaction, and emotions have a positive impact on users' perception of pragmatic value
on Facebook Fanpage; Recreational values, pragmatic values have a positive impact on the
user's feedback behavior on the Facebook Fanpage; Recreational values and pragmatic
values have the same impact on the spreading engagement behavior of users on the
Facebook Fanpage. Pragmatic values have a positive impact on the collaborative behavior
of users on the Facebook Fanpage.

Keywords: Gen Z; Facebook Fanpage engagement; the university's Facebook Fanpage;
recreational values; pragmatic values; interaction of the brand.

1. Mé dau

O Viét Nam c6 dan sd 96,6 triéu,

Facebook, thir hai Facebook messenger,
thir ba Zalo [1].

trong d6 c6 68% & do tudi tir 18 dén 64.
Trong s6 ngudi st dung dién thoai c6
94% nguoi st dung mang xa hoi. Mang
xd hoi duoc st dung nhiéu nhit 1a
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Thé hé Z 1a nhimg nguoi trong do
tudi tir 13 dén 21. trong tuong lai gan,
ho s& 1a ngudi ra quyét dinh. Quan diém
cua ho s€ dinh hudéng quan diém x3 hoi
(Elly, 2015). Theo s& liéu tur
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decisionlab, tai Viét Nam c6 14.4 triéu
ngudi thude thé hé Z, Tp.Hd Chi Minh
chiém 45% trong sd d6 [2]. Thé hé nay
danh mét luong thoi gian dang ké trén
cac trang mang truyén thong xa hoi.
Trén Facebook, ho thu thap thong tin,
chia sé nhiing khoanh khéc thuc té hodc
bay t6 ¥ kién va niém tin cta ho.

Trudc xu huéng phat trién manh mé
cua mang xa hoi va bung nd sy canh
tranh trong truyén thong tuyén sinh dai
hoc, cac truong dai hoc can tan dung
duogc xu thé nay dé nang cao hanh vi gan
két cua thé hé Z vé6i trang Fanpage
Facebook nhim nang cao hiéu qua
tuyén sinh. Bai nghién ctru nham muc
dich tim ra va do ludng cac yéu té su
gan két cua thé hé Z véi trang Fanpage
Facebook cua truong dai hoc.

2. Cac nghién ctru trude

2.1. Noi dung chit luong

Nghién ctru danh gia chét lugng dich vu
trang web trong linh vuc ban 1¢ [3] va
cac trang web cong dong 4o [4] chi ra
rang chit luong cia ndi dung cé anh
huong tich cuc dén thai d6 va hanh vi
cua nguoi tiéu dung. Trong trang
thuong hi¢u, nguodi ti€éu dung tuong tac
vo1 mot thuong hiéu cu thé trong khi tim
kiém thong tin lién quan dén thudc tinh
thuong hiéu, loi ich va lién két c6 thé c6
tac dong dén trai nghiém cta ngudi tiéu
ding dbi véi thuong hiéu [5]. Dya céc
nghién ctru dugc thao luan ¢ trén, nhom
tac gia 1ap luan rang nhan thic vé chat
lugng ndi dung trén trang thuong hi¢u
s€ nang cao loi ich cao lg1 ich thuc dung
va gié tri tiéu khién. Nhu vay:

Gia thuyét la: Chét lugng ndi dung
c6 tac dong cung chiéu dén gia tri tiéu
khién;

Gia thuyét 2a: Chét lugng ndi dung
c6 tac dong cung chiéu dén gia tri thuc
dung.

2.2. Twong tac trang thwong hi¢u
Phéat hién tir cic nghién ctru vé cdng
ddng 4o trén cac trang web cho thiy su
tuong tac voi cac thanh vién khac 1a rat
quan trong trong viéc nang cao su hoc
hoi cua nguoi st dung, cam giac than
thudc, hd trg 13n nhau va tinh cam gin
b6 [4],[6]. Khach hang ciing c6 thé
tuong tac thong qua vi¢e tao va chia sé
ndi dung vé ban than ho (tc 13 trinh
bay, giap do nguoi khéc), tradi nghiém
thuong hi€u cuia ho (tuc l1a phan anh,
phan hdi), y tudng san pham, phat trién
khai ni¢m va lam thé nao dé dat duoc loi
ich 16m hon tur thuong hi¢u [7-8]. Dya
trén thao luan ¢ trén, nhém tac gia lap
luan rang nhan thirc cta ngudi str dung
vé muc do twong tac trén trang thuong
hiéu cao hon dan dén gié tri thuc dung
va gia tri tiéu khién cao hon. Do do,
nhom tac gia dua ra gia thuyét:

Gia thuyét 1b: Mirc d6 twong tac cia
trang thuong hi€u c6 tic dong cung
chiéu dén gia trj tiéu khién;

Gia thuyét 2b: Mirc d6 twong tac cia
trang thuong hi€u c6 tic dong cung
chiéu dén gia tri thuc dung.

2.3. Twong tac giira cac khach hang

Céc nghién ctru trude day vé nhén thirc
cua nguoi tiéu dung trong phuong ti¢n
truyén thong x4 hoi da chirng minh rang
su tuong tac gitra cac khach hang thuc
day mot loat loi ich tiéu khién cho khach
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hang, chang han nhu cam giac yéu mén,
tin cdy, than thudc va 4m ap giira khach
hang [9]. Su tuong tac gitra cac khach
hang véi trang thuong hiéu s& tao diéu
kién cho ngudi tiéu dung dé xac dinh
cac két ndi xa hoi v6i nhirg ngudi nhu
nhirng khach hang c6 tdm, din dén trao
d6i kién thirc va do d6 nang cao thai do
tich cuc cua ho ddi vai thuong hi¢u.
Nhu vay, tinh xa hoi cia trang thuong
hi¢u dugc cam nhan c6 lién quan tich
cuc dén gia tri tiéu khién va, gia tri thuc
dung. Tur d6, nhom tac gia dua ra gia
thiét:

Gia thuyét 1c: Tuong tac gitta cc
khach hang c6 tac dong cung chiéu dén
gia trj tiéu khién;

Gia thuyét 2c: Tuong tac gitta cc
khach hang c6 tac dong cung chiéu dén
gia tri thuc dung.

2.4. Cam xuc

Két qua mot nghién ctru ctia Gironda &
Korgaonkar [10] cho thdy trong bdi
canh truyén thong xa hoi, nhan thuc vé
loi ich c6 anh hudng dén thai do sir dung
cua nguodi s dung. Mt trang thuong
hiéu c6 thé cung cip chét luong lién hé
v6i khach hang tot hon trang khac bang
kha nang tuong tdc cao hon, tién loi
hon, co ché chia sé, binh luan va cung
cap phan hoi t6t hon. Do d6, nhém tac
gia gia thuyét rang ddi voi mot trang
thuong hi€u trén mang xa hoi, muc do
chat lugng twong tac v6i khach hang
cang 16n so véi cac kénh khac, thi co hoi
dé khach hang c6 duogc thong tin hitu ich
nham tao diéu kién cho su gén két xa hoi
va ¥ thtrc su thdng nhat giira cac khach
hang va tao ra sy thich thu va vui vé
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cang cao. Vi vay, nhom tac gid dua ra
gia thuyét:

Gia thuyét 1d: Cam xuc ctia ngudi sir
dung c6 tac dong cung chiéu dén gia tri
tiéu khién;

Gia thuyét 2d: Cam xuc ctia ngudi sir
dung c6 tac dong cung chiéu dén gia tri
thuc dung.

2.5. Gi4 tri tiéu khién va gi4 tri thue
dung

Khach hang tham gia vao cac hanh vi
nhét dinh dugc xem xét dua trén gia tri
thuc dung va gia tri ti€u khién mang lai
loi ich cho ho bai cac yéu tb kich thich
lién quan dén thuong hiéu [11-12]. Hon
nita, rat ra tir 1y thuyét trao d6i x4 hoi va
ly thuyét trao ddi tai nguyén, khach
hang dap lai cong ty khi ho thu duoc loi
ich tir kinh nghiém ti€u dung, noi ma ho
tang kha nang thé hién ¥ dinh ctia hanh
vi gan két [13]. Vi vdy, nhom tac gia 1ap
luan rang gia trj cam nhan ctia ngudi sir
dung c6 dugc tur cac trang thuong hi¢u
dua ra cac danh gia c6 loi cho viéc dap
mg thuong hiéu, dén luot nod, chuyén
thanh y dinh cua hanh vi gin két d6i véi
trang thuong hi¢u. Nhom tac gid mo
rong tdc dung cua gia tri thyc dung va
gia tri tiéu khién vé y dinh hanh vi gin
két (CEB) trong trang thuong hiéu. Hoc
hoi va nang cao ky nang ctia nguoi ti€u
dung dugc coi la chia khoa trong khia
canh cta sy tham gia cia cong dong
thuwong hiéu [4], [14]. Cac nén tang
phuong tién truyén thong xa hoi dic biét
phu hop v61 muc ti€u nay, vi chung cho
phép nguoi dung dang cau hdi cua ho
mot cach tu do va nhan phan hdi tir cac
thanh vién khéac hodc chinh thuong hi¢u
[15].
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Hon nira, nhitng khach hang da dat
duogc gia tri ti€u khién va gia tri thuc
dung trong viéc twong tic v4i cong dong
tryc tuyén co nhiéu kha ning tiép tuc
tham gia vao trang mang xi hoi va dé
nghi dugc giip d& nhitng nguoi khac
[16]. Céac nghién ctu trén mang xa hoi
cling chimg minh rang khi khach hang
trai nghiém niém vui, giai tri, hoc tap va
cam giac than thudc tr viéc tuong tac
voi1 su hién dién trén mang xa hoi ctua
thuong hiéu [8], ho s& thé hién hanh vi
tng ho thuong hiéu, phan hdi vé thuong
hiéu va ho trg cho su lan téa clia thuong
hiéu [7- 8]. Nhitng phat hién gan day tir
nghién ctru nhitng nguoi ti€u dung s
dung cac trang thuong hi¢u trén mang
xd hoi Weibo ciing da chi ra rang loi ich
dat dugc anh hudng dén y dinh tiép tuc
st dung trang thuong hiéu [17].

Dya trén nhiing nghién ctu nay,
nhoém tac gia lap ludn rang nhing ca
nhan thu dugc gia tri tir vi¢c trdi nghiém
ticu dung cia mot trang thuong hi¢u
thong qua gia tri thuc dung va gia tri ti€u
khién c6 nhiéu kha ning tham gia vao
phan hdi cta ngudi sir dung va cong tac
vo1 trang thuong hiéu. Khi lam nhu vay,
ho sin sang cung cap phan hdi lién quan
dén cac cai tién cua cac san phém, dich
vy, trai nghiém thuong hi€u hién co, va
cong tac voi cac thanh vién khac cua
cong dong trang thuong hiéu dé giup d&
va hd trg trai nghiém thuong hiéu cua
ho. Nhu vady nhom tac gia dua ra gia
thuyét

Gia thuyét 3a: Gid tri tiéu khién co
tac dong cung chiéu dén hanh vi phan
hoi;

Gia thuyét 3b: Gia trj tiéu khién co
tac dong cung chiéu dén hanh vi cong
tac;

Gia thuyét 3c: Gid tri tiéu khién co
tac dong cung chiéu dén hanh vi lan toa;

Gia thuyét 4a: Gia tri thuc dung cé
tac dong cung chiéu dén hanh vi phan
hoi;

Gia thuyét 4b: Gia tri thuc dung co
tac dong cung chiéu dén hanh vi cong
tac;

Gia thuyét 4c: Gia tri thuc dung cé
tac dong cung chiéu dén hanh vi phan
hoi.

3. Phwong phap nghién ctru

3.1. Méu nghién civu

Raykov & Marcoulides [18] cho ring
kich thudc mau phai gap 10 lan sb bién.
Trong nghién ctru nay gém co6 29 bién
quan sat va 9 nhan td du kién, vi vay )
mau can c6 it nhat phai 1a 10%(29 + 9) =
380. Tuy nhién phuong phap liy mau
ma nhém tac gia str dung 1a ldy thuan
tién, nham huodng té1 dat dugc cac muc
tiéu khoa hoc ctia nghién ctru, s mau
can phai 16n hon thi méi dam bao dai
dién cho tong thé nghién ctru, bén canh
d6 trong cac miu thu vé s& c6 nhiing
mau khong str dung duoc do mic cac 16i
bo tréng, tra 1oi sai,...Nhom tac gia
quyét dinh can dat 420 phiéu khao sat.
Sau khi lam sach béng cach loai cac mau
khong dat yéu cau nhu tra 101 thiéu, cau
tra 161 giébng nhau cho moi cdu hoi. ..
mau con lai 414.

3.2. Phuwong phdp phan tich sé liéu
Trong nghién clru nay, nhoém tac gia su
dung moé hinh PLS-SEM. Quy trinh
phan tich SEM gdm 3 budc: xac dinh
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dang mo6 hinh, phan tich mé hinh udéc
luong, va phan tich mé hinh céu trac
[19].

3.2.1. Xac dinh dang m6 hinh

Dé giai quyét vin dé dic diém k§ thuat
mo hinh do luong thich hop, nhom tac
gia phan tich bo khing dinh
(confirmatory tetrad analysis) cho PLS-
SEM (CTA-PLS). Khi phan tich bd
khfmg dinh, néu chi c6 mot gia tri tetrad
trong mot mo hinh do luong khac khong
c6 ¥ nghia théng (nghia 12 n6 khong triét
tiéu), nguoi ta phai bac bo dic diém mo
hinh do luong két qua va thay vao do,
gia dinh dic diém cua moé hinh nguyén
nhan dugc thay thé.

3.2.2. Phan tich mé6 hinh uéc lugng
Céc phan trong budc nay dugc nhom tac
gia thuc hi¢n nhu sau:

Chit lwong bién quan sat (chi bao):
Hair va cdng su [19] cho rfing hé sb tai
ngoai outer loading can 16n hon hoic
bang 0.7 bién quan sat d6 1a chat lugng.
Mot bién quan sat c6 outer loading duéi
0.7 nén dugc loai bo va phan tich lai mo
hinh.

Do tin ciy thang do Reliability:

Do tin cay thang do dugc danh gia qua
hai chi sb chinh 1a Cronbach's Alpha va
d6o tin cay téng hop-Composite
Reliability. Chin [20] cho ring trong
nghién ctru kham pha, CR phai tir 0.6 tr&
lén. Voi cac nghién ctru khang dinh,
ngudng 0.7 1a mtc phu hop cua chi sb
CR [21]. Nhiéu nha nghién ctru khéc
cling ddng ¥ muc 0.7 1a ngudng danh gia
phu hop [19], [22]. Quan diém hién dai
ciia PLS goi y riang thay vi st dung
Cronbach’s alpha va do tin cdy tong
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hop, ngudi ta nén xem xét st dung hé sb
“rho_A” dé kiém tra d6 tin cdy cua diém
s6 xdy dung PLS. N6i chung, gia tri
“rho A” tir 0.7 trd 1én dugc wu tién dé
chtng minh d6 tin cdy tong hop [23] .
Tinh h¢i tu Convergence:

Dé danh gia tinh hoi tu trén nhom tac gia
s& dya vao chi s phuong sai trung binh
dugc trich AVE (Average Variance
Extracted). Hock va cong su [24] cho
ré‘mg mot thang do dat gia tri hoi tu néu
AVE dat tir 0.5 tré 1én.

Tinh phan biét Discriminant:

Gia tr1 phan biét cho théy tinh khac biét
ctia mot cu trac khi so sanh véi cac ciu
trac khac trong mo hinh. Fornell va
Larcker [25] khuyén nghi rang tinh phan
biét dugc dam bao khi can bac hai clua
AVE cho mdi bién tiém 4n cao hon tat
c4 twong quan giira cac bién tiém an véi
nhau.

Henseler va cong su [26] da su dung
cac nghién ctru md phong dé ching
minh rang gia tri phan biét dugc danh
gia mot cach tot hon boi chi s6 HTMT
ma ho di phat trién. Vi chi s6 HTMT,
Garson [27] cho ring gia tri phan biét
gitra hai bién tiém an dugc dam bao khi
chi s6 HTMT nho hon 1. Néu lay d¢ tin
cay cua phép bootstrap doan phan vi
2.5% t61 97.5% c6 chua gia tri 1, nghia
1a tinh phan biét khong dugc dam bao.
3.2.3. Phan tich md hinh cAu trac
Céc ndi dung dugc thuc hién trong budc
nay gom:

Panh gia da cong tuyén:

Dé danh gia da cong tuyén, nhom tac gia
xem xét gia tri Inner VIF Values nhdm
danh gia hién trong da cong tuyén giira
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cac bién tiém 4n. Theo Hair va cong su
[19], néu VIF tir 5 tré di, mé hinh c6 kha
nang rit cao xuét hién hién tuong da
cong tuyén.

Panh gia cic moi quan hé tac dong:
Dé danh gia cac mbi quan hé tac dong,
nhoém tac gia s& s dung két qua cua
phan tich Bootstrap. Cac mbi tac dong
duoc danh gid 1a c6 ¥ nghia thong ké khi
gia tri P-Values ctia mdi tac dong <
0.05.

Mire d9 giai thich ciia bién dc lap
cho phu thugc (R binh phwong):

Gia tri R binh phuong hiéu chinh nim
trong khoang tir 0 dén 1. Cac gia tri R
binh phuong hi€u chinh 16n hon 0.75,
0.50 va 0.25 dugc coi 1a tét, vira phai va
yéu [19].

Gia tri effect size (f binh phwong):
Hé s f binh phuong cho biét mirc do
anh huong ctia bién doc lap 1én bién phu
thudc 13 manh hay yéu. Cohen (Cohen,
2013 da dé xudt sir dung chi s6 f Square
dé danh gia tAm quan trong cta cac bién
doc lap nhu sau: f Square < 0.02: muc
tac dong l1a cuc ky nhd hodc khong céd
tac dong. 0.02 < f Square < 0.15: muc
tac dong nho. 0.15 < f Square < 0.35:
muc tac dong trung binh. f Square >
0.35: muc tac dong lon.

Kha nang du doan (gia tri Q binh
phwong):

Gié tri Q binh phuong 16n hon 0 cho
thdy rang mé hinh phu hop cho viéc sir
dung dé du doan cho mot cdu trac ndi
sinh nhét dinh. Nguoc lai, cac gia tri tr
0 trd xudng cho biét thiéu su phu hop du
doan.

4. Két qua nghién ciru

4.1. Xac dinh dang mé hinh

Phan tich b tir khing dinh (CTA):
Két qua phén tich bo tir khang dinh cho
thdy cac khoang tin cay dugc diéu chinh
theo Bonferroni (CI Low adj va CI Up
adj) cho biét cac Tetrad khong thira
khong c6 su khac biét voi 0.

Két qua phan tich khang dinh vé
nhan dinh céac thang do c6 dang mo hinh
Reflective da néu o trén.

4.2. Phan tich mé hinh wéc lwgng
Két qua phan tich mé hinh wdc luong
nhu sau:

Chit lwong bién quan sat:

Hé sd tai ngoai cua tat ca cac bién quan
sat déu 16n hon 0.7, dap tmg yéu cau.
Do tin cay thang do:

Cronbach's Alpha > 0.7 [28], Composite
Reliability CR > 0.7 [22]. tho A >0.7
[23]. Két qua phan tich cho thiy cac chi
s6 déu dat yéu cau cia cac tiéu chuan
danh gia.

Tinh hoi tu:

Tinh hoi tu cua thang do dugc danh gia
qua cac chi tiéu Average Variance
Extracted AVE > 0.5 [24]. Két qua danh
gia do tin cay thang do cho thdy cac gia
tri AVE déu 1én hon 0.5, nén cac thang
do déu dat gia trj hoi ty.

Tinh phan biét

Tinh phan biét cua cac thang do duogc
danh gia qua tiéu chuan cin bic hai
AVE > Tuong quan gitra cac bién tiém
an [25], HTMT < 1 [27]. Két qua phan
tich cho thdy cin bac hai AVE (duong
chéo) > twong quan gifta cac bién tiém
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an (cac sb con lai cung hang hay cing
cot).

Cac gia tri HTMT tir két qua phan
tich déu nhé hon 0.85.

Tir két qua phan tich trén, nhom tac
gid c6 co so dé két luan mo hinh dat
duoc tinh phan biét.

Nhu viy, tit ca cac thang do trong
nghién ctru ndy déu dat yéu cau vé chat
lugng chi bao, do tin cay, tinh hoi tu va
tinh phan biét. Vi vay, cac thang do nay
duoc str dung tiép theo dé dua vao phan
tich phwong trinh cdu trac tuyén tinh
riéng phan PLS-SEM.

4.3. Phan tich mé hinh ciu tric

Két qua phan tich cac ndi dung duoc
thuc hién trong budc phan tich mé hinh
c4u trac nhu sau:

Panh gia da cong tuyén:

Két qua phan tich da cong tuyén cho
thdy cac gia tri VIF cta cac bién quan
sat déu nho hon 3. Nhom tac gia co co
so dé két luan két qua phan tich khong
vi pham gia thuyét vé da cong tuyén.
Panh gia cac mdi quan hé tic dong:
Dé danh gia cac mbi quan hé tac dong,
nhom tac gia s& st dung két qua coa
phan tich Bootstrap. Sau khi loai cac
mbi quan hé tac dong khong c6 ¥ nghia
thong ké, gid trj tic dong giira cac bién
con lai nhu trong Bang 1.

Bang 1. Hé s6 duong dan

Original | Sample | Standard | T gtatistics | P Values

Sample Mean | Deviation
Brand -> Hado 0.457 0.456 0.05 8.45 0.000
Brand -> Uti 0.389 0.386 0.07 5.89 0.000
Cont -> Uti 0.215 0.218 0.06 3.41 0.001
Cus -> Hado 0.369 0.371 0.06 5.85 0.000
Effec -> Uti 0.231 0.232 0.05 4.92 0.000
Hado -> Feed 0.33 0.33 0.06 6.01 0.000
Hado -> Influ 0.433 0.433 0.04 9.92 0.000
Uti -> Colla 0.634 0.636 0.03 20.4 0.000
Uti -> Feed 0.39 0.392 0.05 7.71 0.000
Uti -> Influ 0411 0.411 0.05 9 0.000

(Nguon: Két qua phdn tich cia nhém tac gia, 2022)

Két qua phan tich cho thiy cac hé sb tac
dong déu co y ghia théng ké véi do tin
cdy 99% (p-value<0.01; T Statistics >

188

2.57). M6 hinh phéan tich PLS-SEM nhu
hinh 1.
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Cenz_1

Cont 2

Cenz_3

Ceonz_2

Brand_1

Brand_2

Brand_3

Brand_2

Cus_1
Cus_2
Cus_3

Cus_2

Effec_1

Effec 2

Effec_3

Effec 2

Feed_1

Feed_2

Feed_3

Colla_1

Colla_2

Colla_3

Influ_1

Influ_2

Influ_3

(Nguén: Két qua phan tich ciia nhém tdc gia, 2022)
Hinh 1. M6 hinh phan tich PLS-SEM

Mirc d giai thich ciia bién ddc lap
cho phu thugc:

Két qua phan tich cho thdy, cac gia tri R
binh phuong hi¢u chinh cua thang do
Colla va Feed nhé hon 0.5 duoc danh
gia 1a yéu. Gia tri R binh phuong hiéu
chinh cua thang do Hado, Influ va
Utinho 16n hon 0.5 dugc danh gia & muc
trung binh. Nhan xét chung, cac thang
do déu dat yéu cau vé gia tri R binh
phuong hi¢u chinh.

Gia tri effect size:

Céc gia trj f binh phuong déu 16n hon
0.02 cho thay cac bién doc 1ap trong mod
hinh c6 anh huéng dén cac bién phu
thudc voi cac mic d6 khac nhau. Brand,
Cus c6 muc tac dong nho dén Hado.
Brand, Cont, Effec c6 murc tac dong nho
dén Uti. Hado tac dong nho dén Feed va
Influ. Uti tdc dong nho té1 Colla va
Influ, tdc dong trung binh to1 Feed.
Kha nang du doan:

Két qua phan tich kha nang du doan cho
thay cac gia tri Q binh phuwong déu 16n
hon 0. Tir d6 nhom tac gia co co so két

luan, mo6 hinh phu hop cho viéc str dung
dé dy doan cho mdt ciu tric nodi sinh
nhét dinh.

4.4. Théo ludn két qud phan tich

Ttr két qua phén tich duong dan & trén
cho thdy su phu hop cua cac gia thiét
nghién ctru dugc dua ra ban dau sau
day: Su tuong tac cua thuong hi¢u co tac
dong cung chiéu dén nhan thirc gia tri
tieu khién trén Fanpage Facebook;
Tuong tac gitra khach hang vdi nhau c6
tac dong cung chiéu dén nhan thuc gia
tri tiéu khién cta nguoi st dung trén
trang Fanpage Facebook; Noi dung chat
lwong c6 tac dong cung chiéu dén nhan
thuc gid tri thuc dung trén trang
Fanpage Facebook; Su tuong tic cua
thuong hiéu c6 tic dong cung chiéu dén
nhan thuce gia tri thuc dung trén Fanpage
Facebook; Cam xuc c6 tac dong cung
chiéu dén nhén thuc gia tri thuc dung
cua nguoi su dung trén trang Fanpage
Facebook; Gia tri tiéu khién c6 tac dong
cung chiéu dén hanh vi gin két phan hi
cua nguoi su dung trén trang Fanpage
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Facebook; Gia tri tiéu khién c6 tac dong
cung chidu dén hanh vi gin két lan
truyén cta nguoi st dung trén trang
Fanpage Facebook; Gia tri thuc dung c6
tac dong cung chiéu dén hanh vi gan két
phan hoi cua ngudi st dung trén trang
Fanpage Facebook; Gia tri thuc dung c6
tac dong cung chiéu dén hanh vi gin két
cong tac cua nguodi su dung trén trang
Fanpage Facebook; Gia tri thuc dung c6
tac dong cung chiéu dén hanh vi gan két
lan truyén ctia ngudi sir dung trén trang
Fanpage Facebook.

Cac gia thiét nghién ctru chua cung
cap chimg cr tng ho cho cac gia thiét
nghién ctru dugc dua ra ban dau sau
day: Noi dung chat luong ¢ tac dong
cung chidu dén nhan thic gia tri tiéu
khién trén trang Fanpage Facebook;
Cam xuc c6 tac dong cung chiéu dén
nhan thirc gid tri tiéu khién ctia nguoi str
dung trén trang Fanpage Facebook;
Tuong tac gitra khach hang véi nhau c6
tac dong cung chiéu dén nhan thuc gia
tr1 thuc dung cta ngudi su dung trén
trang Fanpage Facebook; Gia tri ti€u
khién c6 tac dong cung chiéu dén hanh
vi gan két cong tac cta nguoi st dung
trén trang Fanpage Facebook.
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