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Tém tat: Nghién ciru tién hanh tong quan 386 cong trinh vé marketing nong nghiép duoc
1ap chi myc trong co s& dir liéu Scopus giai doan 2000-2025, st dung cac phuong phap
bibliometric coupling, ddng trich din, déng xuat hién tir khoa, va truc quan hoéa bang
VOSviewer va Bibliometrix. Két qua phan tich x4c dinh 07 cum chii dé chinh, bao gdom:
(1) hanh vi ngudi tiéu dung; (2) cong nghé va chuyén doi sd; (3) quan tri chudi cung ting
va logistics; (4) chinh sach va thé ché; (5) chién luoc marketing san pham; (6) phat trién
bén viing va bién d6i khi hdu; va (7) sang kién dia phuong va cong ddng. Cac cum nay
phan anh sy giao thoa gitra tw duy marketing hién dai va dac thu cua linh vuc néng nghiép.
Nghién ciru ciing khuyén nghi cac cong trinh tiép theo tiép tuc két hop dinh luong va dinh
tinh dé 1am r5 hon dong lyc hinh thanh cac xu huéng marketing néng nghiép trong bbi
canh chuyén doi sd.

Tur khéa: Marketing néng nghiép; chuyén doi sé; tinh bén viing trong marketing.

Abstract: Analyzing 386 agricultural marketing articles indexed in Scopus from 2000 to
2025, this study utilizes bibliometric coupling, co-citation, and keyword co-occurrence
methods, supported by VOSviewer and Bibliometrix visualizations. The analysis reveals
seven distinct thematic clusters: (1) consumer behavior; (2) technology and digital
transformation; (3) supply chain management and logistics; (4) policy and institutions; (5)
product marketing strategy; (6) sustainable development and climate change; and (7) local
and community initiatives. These themes highlight the convergence of contemporary
marketing thought and the unique attributes of agriculture. Consequently, the study
advocates for a mixed-methods approach in future research to clarify the underlying drivers
of agricultural marketing trends amidst digital transformation.

Keywords: Marketing in agriculture; digital transformation; sustainability in marketing
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1. Giéi thi¢u

Trong bdi canh toan ciu hoa va hién
dai héa nong nghi¢p, marketing ndng
nghiép ngay cang déng vai tro chién
lugc trong viéc két ndi san xuét — thi
trudng, nang cao gia tri gia tang va tang
cuong nang luc canh tranh cua nganh.
Céc nghién ctru trude cho thay linh vuc
nay di mo rong dang ké, tir chién lugc
marketing hop tac [1], phét trién thuong
hiéu va truy xuit ngudn gbc [2], dén
quan tri chudi gia tri va tmg dung cong
nghé trong thi truong néng san. Tuy
nhién, phan 16n cac cong trinh di trude
tiép can ting khia canh tach biét, dan
dén thiéu mot khung phén tich toan canh
phan anh ciu trac tri thirc ciia marketing
nong nghiép trong hon hai thap ky qua.

Khoang tréng nghién ctru nay cho
thdy su can thiét phai hé thong hoéa lai
cac huong nghién cuu hi¢n hitu, ciing
nhu mo ta cac moi lién két gitra nhiing
chu dé hoc thuat trong linh vuc. Do d6,
muc tiéu ciia nghién ctru nay 1a tong
quan va phan tich 386 cong trinh vé
marketing ndng nghi¢p dugc 1ap chi
muc trong Scopus, qua d6 nhan di¢n sy
phat trién hoc thuat cua linh vuc thong
qua cac k¥ thuat dong trich dan, dong
xuat hién tr khoéa va bibliometric
coupling.

Pong gop chinh ctia nghién ctru nim
& viéc cung cip mot birc tranh toan dién
vé cAu tric tri thirc cia marketing nong
nghiép, gitip cac hoc gia co6 cai nhin hé
thong hon dé dinh hudng cic nghién
ctru tiép theo trong bdi canh chuyén doi
sd va phat trién bén viing.
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2. So lwge vé marketing néng nghiép
va phwong phap bibliometric

2.1. So lwge vé marketing nong
nghiép

Marketing nong nghiép 1a mot linh
vuc phirc tap va da chiéu, bao gdm toan
b céac hoat dong lién quan dén viée di
chuyén san pham nong nghiép tir trang
trai dén tay nguoi tiéu dung [4]. Theo
Michael ~Meulenberg, 1y  thuyét
marketing nong nghiép can phai dwa
trén cach tiép can quan 1y marketing, tap
trung vao viéc to chirc hdn hop
marketing (san pham, gid ca, khuyén
méi, phan phdi) theo chinh sach nhat
quén dya trén dinh huéng khach hang
[5]. Quan 1y marketing bao gdm viéc ra
quyét dinh lién quan dén marketing hdn
hop (san pham, gia ca, khuyén mai,
phan phdi) va dua trén dinh huéng
khach hang [8].

Hanh vi nguoi tiéu dung dong vai tro
trung tam trong marketing ndng nghiép,
dinh hinh céac chién luge tir san xuat dén
phan phdi [6]. Sy phat trién kinh té va
thay doi céu tric san xuat di dan dén
nhimg thay d6i trong mé hinh tiéu dung,
tir dinh hudng san xuat va ban hang ban
dau sang dinh hudng marketing do nhu
cau cta ngudi tiéu dung thic day [7].
Nhu cdu cua ngudi tiéu dung vé thuc
phim & cic nudc phuong Tay di bio
hoa vé ning luong, do d6 viéc kich thich
nhu ciu d6i voi mot san phém thuce
pham thuong phai tra gia bang san pham
khéc, do1 hoi mot chuong trinh tich hop
hdn hop marketing tr quan diém vé
mong mudn va nhu cau cla ngudi tiéu
dung [8]. Y dinh mua hang cia nguoi
tiéu dung bi anh hudng boi chat luong
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va gia tri cam nhan [9]. Néu nguoi tiéu
dung c6 thai d6 tich cuc dbi vai thyuc
phém hitu co va muén thu duge loi ich
ttr no, thi ho s€ co6 y dinh mua hang cao
hon [10].

Céac kénh marketing san pham nong
nghiép dang phat trién theo hudng hé
théng marketing doc, va suc manh
thuong luong manh mé cia cac chudi
ban 1¢ budc nganh cong nghi€p thuc
pham va cac nha ban budn phai tich hop
cac hoat dong marketing [8]. Su khac
biét hoa san phdm va xdy dung thuong
hiéu 1a rat quan trong trong cac thi
truong canh tranh, dac biét ddi véi cac
san phim nong nghiép noi tinh khong
d6ng nhat cé thé khong rong rai [14].
Nhiing doanh nghiép so hitu chi phi
thap, hiéu qua vuot trdi va kha ning
cung cip san pham chét luong 1a nhitng
doanh nghi¢p da thanh cong va dang
phat trién bén viing [8]. Hé théng dau
thau dién tr (e-tendering) da thanh cong
trong viéc giam thoi gian giao dich, tang
tinh minh bach trong kham pha gia c4,
tdng doanh thu thi trudng va nang cao
canh tranh thi truong, dic biét d6i voi
dau chim [11].

2.2. So lwgc vé phwong phip phén
tich thu muc

Phan tich thu muyc (bibliometric
analysis) la phuong phap dinh lugng
quan trong, dugc su dung rong rai dé
kham phé cdu trac, xu huéng va khoang
tréng tri thirc trong mot linh vyc khoa
hoc [17]. Khong chi ding & viéc théng
ké s6 lugng coéng trinh, phuong phap
nay con nhan dién céc chu dé nbi bat,
mdi lién két gifra tac gia, to chirc, quoc
gia, ciing nhu sy tién hoa cua linh vuc

nghién ctru theo thoi gian, qua d6 hd trg
hé théng hoa va danh gia toan dién nén
tang hoc thuat.

Trong nghién ctru nay, nhom tac gia
ap dung phan tich thu muc nhiam nhan
dién xu hudng va phan nhom cac yéu tb
anh huong dén marketing nong nghiép,
dua trén 386 bai bao hoc thuat vé
“Agricultural Marketing” duoc xuat ban
giai doan 2000-2025 va lap chi muc
trong Scopus. Dir lidu dugc xir 1y bang
VOSviewer vaBibliometrix, hai cong cu
manh trong phan tich trich dan, mang
ludi ddng xuat hién tir khoa va dong
trich dan [18]

3. Phuong phap

Nghién ctru nay é&p dung phuong
phdp phén tich thu muc (bibliometric
analysis) thong qua k¥ thuat ghép ndi
thy muc (bibliographic coupling) két
hop véi phan tich chi dé (thematic
analysis) dé xdy dung mot cai nhin tong
thé vé céac tai liéu nghién ctru trong linh
vuc marketing nong nghiép [71]. Trong
0, ky thuat ghép ndi thu muc dong vai
trd xac dinh mirc do lién két dinh luong
gilta cac cong trinh dua trén tai lidu
tham khao chung [82], 1am co so dé
phan tich chu dé dinh danh cac cum noi
dung va ciu trac tri thirc [83]. Qua trinh
thuc hién bao gdm ba giai doan chinh dé
xac dinh miu phan tich cudi cing gom
133 bai bao chét lugng tir dir lidu tho
ban dau [72].

Giai doan 1: Thu thap dir liéu

Qua trinh nghién ctru khoi dau bang
viéc khai thac dix liéu tir nén tang hoc
thuat hang dau Scopus, sir dung truy van
chinh xé&c vdi thuat ngtr “ agricultural
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marketing ” trong pham vi chu dé
chuyén nganh. Méc thoi gian nghién
ctru duoc gidi han dén thang 8 nim
2025, nhiam dam bao cdp nhat diy du
cac phat hién méi nhat trong linh vuec.
Két qua tim kiém so bo trong giai doan
nay di thu thap duoc téng sé 386 ban
ghi dit liéu ban dau.

Giai doan 2: Ra soat dir liéu

Dua trén 386 bai bao thu thap duogc,
nhom tac gia tién hanh sang loc thu cong
va ban ty dong thong qua tiéu dé, tom
tat va tir khoa dé xac dinh mau phan tich
chinh thire. Céc tai li¢u duoc gitr 1ai phai
thoa man hai tiéu chi: (i) si dung ngon
ngit tiéng Anh, va (ii) c6 ndi dung truc
tiép lién quan dén marketing nong
nghiép. Quy trinh sang loc khit khe nay
da loai bo 253 4n pham khong dap tGmg
yéu cau va xac dinh chinh xac 133 4n
pham phu hop nhat dé dua vao phan tich
chuyén sau.

Giai doan 3: Phan tich dit liéu

Mau nghién ctru gom 133 bai bao
dugc xtr Iy va tryc quan héa bang phan
mém VOSviewer két hop thuat toan
Smart Local Movement. Phuong phép
ghép ndi thu muc (bibliographic
coupling) duoc 4p dung dé xac dinh cac
nhoém cong trinh ¢6 nén tang trich dan
turong ddng, tir @6 phan anh mic do lién
két hoc thuat giita chiing. Trén co s cac
lién két dinh lwong nay, phuong phap
phan tich chu d& (thematic analysis)
gitp nhan dién cac cum ndi dung nghién
ctru cha dao va 1am rd ciu trac tri thic
cua linh vuc marketing nong nghiép.

4. Két qua nghién ciru
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Hé théng 133 4n pham khoa hoc
duogc phan tich truc quan hoa thong
qua phan mém VOSviewer dé xac dinh
cAu tric tri thire cua linh vue [19].

Hinh 1. Mang lién két thu muc

Nguon: VOSviewer
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Hinh 3. Top 10 tap chi c6 nhiéu bai bao
vé makerting nong nghiép nhat

Nguon: VOSviewer
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Hinh 4. Top 20 tir khoa xuat hién
nhiéu nhét trong nghién ctru

Két qua phan tich mang ludi lién két
thu muc (Hinh 1) va ban dd su lién két
gilra cac tir khoa (Hinh 2) cho thay su
hinh thanh rd rét cta cac cum chu dé
nghién ctru 16n. S6 lugng bai bao theo
tap chi (Hinh 3) va tan suét tir khoa
(Hinh 4) phan 4anh mirc d¢ quan tam cua
hoc gia dbi voi cac khia canh khac nhau
cua marketing ndng nghiép. Dya trén ky
thuat ghép nbi thu muc, cac nghién ciu
dugc phan loai thanh bay nhom chu dé
cbt 181 nhur trinh bay chi tiét tai Bang 1,
bao gom: (1) Hanh vi nguoi tiéu dung;
(2) Cong nghé sd; (3) Chudi cung tng;
(4) Chinh sach; (5) Chién lugc san
pham; (6) Bén viing; va (7) Sang kién
cong dong.

Nhém 1: Hanh vi nguoi tiéu dung
nong san 1a chién lugc ké chuyén trong
marketing nong nghi¢p tac dong truc
tiép dén nhan thic, cam xac, thai do
thuong hiéu va y dinh mua hang cua
nguoi tieu dung [20]. Vai tro cua nguoi
tiéu dung dugc xac dinh Ia trung tam
diéu phdi cac hoat dong tiép thi, doi hoi
su phdi hop gitta san xuat va nhu cau thi
truong [21]. Pdi v6i cac san pham thuce

pham hitu co, thai d6 tich cuc va loi ich
cam nhan 13 dong luc chinh thac day ¥
dinh mua hang [10]. Gié tri cdm nhan va
muc do san long chi tra ciia khach hang
1a co s& quan trong dé dinh gia san phdm
[26]. Pdng thoi, cac yéu t6 vé ndi dung
truyén thong, dinh hudng khach hang va
tiép thi xanh dong vai trd chi phéi hanh
vi mua sim [26]. Sy chip nhan mé hinh
marketing tric tuyén phu thudc vao thoi
quen va hanh vi mua sam tai dia phuong
[30]. Viéc str dung thiét bi di dong giup
ngudi tiéu dung tiép can thong tin nhanh
chong, anh hudng dén quyét dinh giao
dich [31]. Mang xa hoi thay d6i hanh vi
lya chon san pham thong qua kha ning
két nbi va chia sé thong tin [32]. Thong
tin thi truong minh bach giup dinh hinh
hanh vi ti€u dung hiéu qua hon tai cac
thi trudng méi ndi nhu Campuchia [34]
va Myanmar [35]. Ngoai ra, niém tin
vao chat lugng san pham tir cac hop tac
x4 cling tac dong manh mé& dén quyét
dinh mua cua nguoi ti€u dung [36]. Céc
yéu td nhan khau hoc, thu nhap va kinh
nghiém tiéu dung 13 nhiing bién sd giai
thich co ché ra quyét dinh trong bdi canh
thi truong hién nay [34].

Nhém 2: Ung dung cong nghé sb va
chuyén ddi s6 nhan manh rao can e-
marketing trong noéng nghiép chi yéu
xuat phét tir han ché vé nhan thirc va ky
ning sd ciia nguon nhan luc [44]. Cong
nghé s6 giup mé rong kénh phan phéi va
thay d6i mo hinh tiép can thi truong
nong san [45].

67



Téng quan cac nghién clru vé marketing néng nghiép st dung ky thuat Bibliometric

Coupling
Bang 1. Phan nhom nghién ctru vé marketing néng nghiép
Nhém chu dé Trich din dai dién
(1) Hanh vi ngui tiea | 200 211 221, (23], [241, 1251, [26], 1271, [28]. [297. [30].

dung ndng séan

[31], [32], [33], [34], [35], [36], [37], [38], [39], [40], [41],
[42], [43].

(2) Ung dung cong nghé
s0 va chuyén doi so trong
marketing nong nghiép

[13], [33], [37], [38], [39], [40], [44], [45], [46], [47], [48],
[49], [50], [51], [52], [53], [54], [55], [56], [57], [58], [59],
[60], [61], [62], [63], [64], [65], [66], [67].

(3) Vai tro cta quan tri
chuoi cung ing va
logistics

[68], [69], [70], [71], [72], [73], [74], [75], [76], [36], [77],
(78], [79], [80], [81], [82], [83], [84], [85], [86], [87], [88],
[89], [90], [911, [92], [93], [94], [95], [511, [96], [97], [98].

(4) Vai tro cua chinh sach
va thé ché

[391, [73], [78], [99], [100], [101], [102], [103], [104],
[105], [106], [107], [108], [109], [110], [111], [112], [113],
[114], [115], [116], [117].

%) Chiép lugc marketing
san pham néng nghiép

(8], [10], [20], [22], [23], [33], [35], [36], [37], [57], [78],
[85], [107], [109], [118], [119], [120], [121], [122], [123],
[124], [125], [126], [127], [128], [129], [130].

(6) Marketing néng
nghiép bén ving va bién
doi khi hau

[11], [16], [33], [34], [35], [38], [48], [53], [54], [57], [76],
[85], [107], [109], [115], [131], [132], [133], [134], [135].

(7) Sang kién dia phuong
va phat trién cong dong

[51], [53], [55], [77], [109], [122], [134], [136], [137],
[138], [139], [140], [141], [142], [143], [144], [145], [146],
[147], [148], [149], [150], [151], [152], [153], [154], [155],
[156], [157]

Su dich chuyén tir giao dich truyén
thong sang nén tang truc tuyén duoc ghi
nhén rd rét d6i véi cac san phém nha
kinh [46]. Thoi quen st dung di¢n thoai
di dong 1am gia tang kha ning két ndi va
minh bach thong tin [47]. Tuy nhién, k¥
ndng st dung cong ngh¢ cua ndong ho
nho co su khac biét vé gidi tinh, doi hoi
chuyén d6i sé phai gan lién véi cac yéu
t6 xa hoi [48]. Pién thoai di dong gitp
cai thién tiép can thong tin gia ca va
giam chi phi giao dich tai Niger [51].
Thuong mai dién tir dong vai trd quyét
dinh trong viéc chuyén ddi hinh thuc
mua ban sang nén tang sd [49]. Cong
nghé thong tin giup giam bat can ximg
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thong tin va cai thién phuc loi thi truong
[50]. Hé thong thong tin thi truong thé
hé mdi gilr vai tro trung tdm trong viéc
diéu tiét va 6n dinh thi trudng [52]. Cac
nén tang sé thic ddy thuong mai ngi
cdc va gia ting lién két thi truong khu
vuc [53]. M6 hinh quan ly rai ro dya
trén cong nghé gilip nang cao hiéu qua
cac hé thong thong tin thi truong [54].
Mang xa hoéi cling dugc chirng minh la
cong cu hiéu qua dé néng dan quang ba
néng san va mo rong kénh marketing
[62].

Nhom 3: Quan tri chudi cung tng va
logistics Quan tri logistics hiéu qua la
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yéu cau bat budc dé dam bao 6n dinh gia
ca va chit luong trong bdi canh toan cau
hoa chudi gia tri [80]. Viéc rat ngin
chudi cung tng gitip giam chi phi va
tang hiéu qua tiép can thi truong cho cac
nha ban 1¢ [68]. Nong ho nho can cin
bang giita chi phi van chuyén va ning
luc logistics dé tham gia vao cac thi
truong hién dai [69]. Hiéu qua chudi gia
tri phu thudc vao kha nang td chuc va
quan tri logistics nham giam thiéu rui ro
[70]. Quén 1y chudi cung tng la cong cu
chién lugc dé giam chi phi va cai thién
dich vu [72]. Chi phi giao dich va vén
xa hoi anh hudng truc tiép dén hiéu qua
logistics nong san [73]. Hop tac xa ndong
nghiép dong vai trd diéu phdi chudi gia
tri, gitip giam chi phi logistics va tang
cuong tiép can thi truong [79]. Tuy
nhién, cac han ché vé cung tng va hop
ddng gia co thé anh huong dén hiéu qua
van hanh cta hop tac xa [78]. Kiém soat
cac cong doan phan phdi va ban 1é tac
dong truc tiép dén kha ning diéu phdi
chudi cung tmg [81]. Su phdi hop doc
trong chudi gia tri gitip toi wu hoa hoat
dong logistics, nhu minh ching trong
nganh chan nudi [82].

Nhém 4: Vai tro clia chinh sach va thé
ché 13 co ciu x4 hoi va co ché thi truong
quyét dinh kha nang tiép can va phan
phdi san pham ndng nghiép [99]. Mirc
do tu do hoa thi truong va hi¢u qua diéu
phdi chinh sach quyét dinh ning luc
canh tranh cia chudi cung tng [100].
Vai trd ctia nha nude trong thiic day ting
trudng va giam ngheo anh huong tryc
tiép dén kha niang phan phdi nong san
[101]. Cac co ché chinh sach cong tac
dong dén phan phdi tai nguyén, gia ca

va hi€u qua thi truong lua gao [102].
Quy dinh quan ly thi truong xac dinh
hanh vi tiép thi va quyét dinh san xudt
ciia nong dan [103]. Thé ché kinh té
vitng chéc gitp giam rui ro thong tin va
chi phi giao dich [104]. Chinh sach
thwong mai c6 mdi lién hé mat thiét voi
chi phi giao dich va hiéu qua phan phéi
[105]. Chinh sach hd tro hop tac xa gitp
cai thién thu nhap va t6i uu hoa quan 1y
logistics noi bo [107]. Nhu cau vé thé
ché giam sat va co ché minh bach 13 yéu
t6 bao dam hiéu qua thi truong [108]. Hé
thdng thong tin thi trudng dong vai trd
then chdt trong viéc nang cao hiéu qua
chinh sach va quan 1y chudi cung tmg
[111].

Nhom 5: Chién luge marketing san
pham giup viéc két nbi thudc tinh san
pham véi loi ich cam xiic 14 chién luoc
hiéu qua dé gia ting sy hai long cua
nguoi tiéu dung [118]. Storytelling la
chién luogc sang tao giup gia tang trai
nghiém thuong hiéu va gan két cam xuc
[119]. Dinh gié dua trén gid tri cdm nhan
gitip dinh vi san pham tét hon so voi
dinh gia dya trén chi phi [120]. Tinh xac
thuc cia thuong hiéu 1a yéu td nang cao
vi thé canh tranh cho néng san truyén
thong [121]. Chién lugc quang ba déng
vai tro quyét dinh trong viéc mé rong thi
truong tieu thuy [123].
marketing gin lién véi nang lyc t6 chirc
kénh phan phdi san pham [124]. Chién
lugc marketing tryc tiép duoc khuyén
nghi dé giam thiéu chi phi trung gian

Hi¢u qua

cho nong dan mién nui [125]. Céu trac
kénh phéan phéi quyét dinh kha nang tiép
can thi truong va hiéu qua gia ca [126].
Nhan thirc vé chit luong tac dong manh
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dén su wa thich tiéu dung hon la céac dac
tinh vat 1y don thuan [127]. Chinh sach
san pham can phu hop vé6i bién dong thi
truong dé dam bao hiéu qua kinh doanh
[128].

Nhom 6: Marketing nong nghiép bén
vitng va bién d6i khi hau can phdi hop
chit ché voi cac muc tiéu bén virng dé
giai quyét thach thirc tir bién d6i khi hau
[8]. Céc to chirc cong ddng 1a lyc lugng
then chdt thuc day marketing bén viing
tai cac qudc gia dang phat trién [16].
Long tin trong hop tac xa la co s¢ xay
dung chudi gia tri bén vimg va giam
thiéu rui ro thi truong [134]. Hop tac xa
gitip ndng dan duy tri sinh ké on dinh va
g pho tét hon véi riii ro khi hau [109].
Thong tin thi trudng 13 nén tang hd tro
néng dan dua ra cac quyét dinh
marketing mang tinh bén vimg [132].
Tich hop mé hinh rai ro vao hé thong
thong tin thi truong gitp giam thiéu tac
dong tiéu cyc tir bién d6i khi hau [54].
Tinh bén vimng trong marketing phu
thudc nhiéu vao do tin cdy cua dit liéu
thi truong [38]. Thong tin gid ca chinh
xac gitp co ché marketing thich tng
linh hoat hon véi bién ddi khi hau [57].
Hé théng d4u thau dién tir giup nang cao
tinh minh bach va khuyén khich mo
hinh marketing bén vitng [11].

Nhom 7: Sang kién dia phuong va
phat trién cong dong trong hé thong E-
tendering két hop cong nghé voi quan 1y
dia phuong giup bdo v¢ loi ich nong ho
nho [136]. Céac chg ndng san dién tir tao
nén tang dé cong dong dia phuong xay
dung nang luc quan tri thi truong [137].
Sang kién cong ddng dong vai trod trung
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gian giam chi phi giao dich va nang cao
suc manh thuong luong [138]. Cac mo
hinh marketing cong dong giup giai
quyét han ché vé ha ting va logistics &
cip dia phwong [139]. Hop tac xi cung
cép co hoi tiép can thi truong va dao tao
k¥ nang marketing cho nong dan [140].
Hé thong thong tin thi truong can gin
v6i sang kién cong dong dé cai thién
hanh vi san xuét va tiéu thu [141]. Ning
luc cong dé)ng dia phuong quyét dinh su
phat trién ctia marketing nong nghiép va
quan 1y chudi cung tng [142]. Sang kién
co s& gilt vai tro trung tam trong vigc
cing ¢ sy gan két xa hoi va phat trién
bén viing [143]. Su diéu phdi tir cong
d6ng giup hinh thanh niém tin va giam
bat can xung thong tin [144]. Cac sang
kién nhu cho lang 1a kénh then chdt két
nbi nong dan véi nguoi tiéu dung [145].

5. Két qua va thao luin

Két qua phan tich bibliometric trén
133 cong trinh da x4c dinh marketing
ndng nghiép 1a mot hé sinh thai da chiéu
chiu su chi phéi cua cong nghé, xa hoi
va thé ché. Dua trén tan suat xuét hién
cao cua cac cum tu khoa trong tam duogc
thé hién tai Hinh 4, trong do
"agricultural marketing" xuat hién pho
bién nhit (trén 60 lan), tiép theo 1a
"marketing channels" va
"sustainability" , nghién ctru da hé thong
hoéa ciu trac tri thire cta linh vuc thanh
bay nhom chu dé chinh: (1) hanh vi
ngudi tiéu dung, (2) cong nghé sb, (3)
chudi cung tmg, (4) chinh sach, (5)
chién lugc san pham, (6) bén vimg, va
(7) sang kién cong dong. Xét vé xu
huéng bién dbi theo thoi gian, dit lidu
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cho thiy mot sy chuyén dich rd rét trong
tu duy marketing tir cach tiép can truyén
thong sang hién dai. Chién luoc san
pham dang dan chuyén tir dinh hudng
chi phi va san xuat sang dinh huéng gia
tri cam nhan, noi cac yéu td cam xuc,
thuong hiéu va ké chuyén giit vai trd chi
dao. Dong thoi, hanh vi nguoi tiéu ding
ngay cang trd nén phirc tap voi cac yéu
cau khét khe vé tinh minh bach ngudn
gbc va an toan thyc pham.

Déi v6i phuong thie van hanh, cac
mo hinh marketing truyén thdng dang
dan nhuong chd cho cac nén tang k¥
thuat sd, gitp ting cuong két ndi truc
tiép va giam chi phi trung gian trong
chudi cung tng. Cong nghé s6 di khing
dinh vai tro then chdt trong viéc thay doi
mo hinh tiép thi, tao co hgi m¢d rong
kénh phan phdi nhung ciing dit ra thach
thuc vé nang lyc thich tng s6. Pic biét,
ap luyc tir bién ddi khi hau trong giai
doan gan day da lam gia ting manh mé
nhu cdu nghién ctru vé marketing bén
viing, doi hoi su tich hop chét ché gitra
quan tri rai ro va cac sang kién cong
d6ng. Nhitng xu huéng nay khang dinh
rang marketing nong nghiép hién dai
khong chi toi wu hoa loi ich kinh té ma
con phai giai quyét bai toan phét trién
bén viing va cong bang xi hoi.

6. Két luan

Nghién ctru nay di khing dinh gia tri
khoa hoc cta k¥ thuat ghép ni thu muc
(bibliographic coupling) trong viéc hé
thdng hoéa tri thirc, cho phép nhan dién
khéch quan cAu triic va su van dong cua
cac dong nghién cuu ma cac phuong
phap tong quan truyén théng kho bao

quat hét [17], [19]. Thong qua viéc van
dung k¥ thuat nay trén tap dir liéu 133
bai bao khoa hoc, bai viét da dong gop
cho nén tang hoc thuit mot khung phan
tich toan dién vé marketing nong
nghiép, minh chung rang linh vuc nay
da vuot thoat khoi cac chirc nang kinh té
thudn tiy dé tré thanh mot hé sinh thai
da chiéu gin lién véi bdi canh chuyén
ddi s6 va yéu cau phat trién bén viing

(11, [3].

Vé mit 1y luan, két qua nghién ctu
doéng gop vao viéc dinh hinh lai tu duy
chién lugc trong nganh, khang dinh su
chuyén dich tit yéu tir cac md hinh
truyén thong sang cac mo hinh tich hop
cong ngh¢ va gia tri cdm nhan cua nguoi
tiéu dung [8], [21]. Cac cum chi dé
dugc phat hién 13 bang chung thuc
nghiém quan trong gitp cac nha nghién
ctru nhan dién cac khoang trong tri thirc
hién hiru. Do d6, nghién ctru nay khong
chi dimng lai & viéc téng hop tai liéu ma
con cung cap co so dinh hudng cho cac
cong trinh twong lai tap trung sau hon
vao cac giai phap toi wu hoa chudi cung
mg va thich ung v&i bién d6i khi hau,
gép phan hoan thién chién Ilugc
marketing nong nghiép trong ky nguyén
mdi [3], [55].
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