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Tém tit: Myc tidu clia nghién ctru 1a kham pha cac yéu td anh huong dén quyét dinh
mua san pham mét ong thién nhién cua khach hang tai Viét Nam, tir d6 xac dinh muc do
anh hudng cua cac yéu to d6 va d€ xuat cac ham y quan tri giup doanh nghiép co6 thé phat
trién tot hon trong tuong lai. Nhom tac gia st dung phuong phap nghién cttu dinh lugng
thong qua khao sat 754 nguoi ¢ cac tinh Bac Liéu, Can Tho, TP.HCM, Pa Nang, Hai
Phong va Ha Noi. Sau khi xtr 1y va phan tich dir liéu, nhém tac gia ghi nhan két qua phan
tich hoi quy rang c6 04 bién doc lap tac dong dén quyet dinh mua san pham mat ong thién
nhién cua khach hang tai Viét Nam (QDM) dugc sap x€p theo thir ty mure do tac dong tur
nhi¢u nhat dén it nhat, lan luot 1a Nhom tham khao (NTK) (f = 0,279), Niém tin san
pham (B = 0,263), Thuong hi¢u (TH) (B = 0,254) va cuoi cung la Cham s6c khach hang
(CSKH) (B =0,138).

T khéa: Hanh vi tiéu ding; Mdt ong thién nhién; Quyét dinh mua, Viét Nam

Abstract: The goal of the research is to explore the factors that influence customers'
decisions to buy natural honey products in Vietnam, thereby determining the level of
influence of those factors and proposing management implications. Value helps businesses
develop better in the future. The authors used quantitative research methods through a
survey of 754 people in the provinces of Bac Lieu, Can Tho, Ho Chi Minh City, Da Nang,
Hai Phong and Hanoi. After processing and analyzing the data, the authors noted the results
of regression analysis that there are 04 independent variables affecting the decision to buy
natural honey products of customers in Vietnam (QDM) arranged Ranked in order of

impact level from most to least, respectively Reference group (NTK) ( = 0.279), Product
trust (p = 0.263), Brand (TH) (B = 0.254) and finally Customer Care (p = 0.138).

Keywords: Consumer behavior; Natural honey,; Purchasing decision; Vietnam

1. Dit van dé phé tai Thanh pho HS Chi Minh [1];
Nghién ctru hanh vi tiéu dung rt quan Nguyér} Hong Quan, (2020) vé “Céc
trong trong kinh doanh hién nay, no n}}én t6 marketing lan toa éﬂ}{ hu:’(”)’ng
gitip nha quan tri c6 co sé cho viéc ra dén y dinh mua san phdm d6 uong:
quyét dinh tt hon. Van d& nay ciing thu  Nghién cuu tai thi truong Ha Noi [2];
huat nhiéu nha nghién ciru tap trung tim Dumg Bao Trung, (2022) vé “Cac yéu
hiéu nhim tim ra nhitng md hinh hanh 0 anh huong t6i quyét dinh s dung
vi tiéu dung hodc kham pha nhitng nhan sén’ Ph?‘m nudc uong Organic tai Thél}h
t6 anh huong dén hanh vi tiéu dung. Ha ~ pho HO Chi Minh” [3]... Theo tim hi¢u
Minh Hiéu, (2019) nghién ctru céc yéu ~cua nhom tir cac nghién ctru trude day
t6 chinh anh huong dén su lya chon cua théy, rang cac y€u to anh huong dén
nguoi tiéu dung dbi voi chudi quan ca quyét dinh mua cac san pham khac
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nhau déu c6 nhitng yéu t6 khac nhau va
chua thdy nghién ctru nao vé san pham
mat ong thién nhién.

O cac nuéc dang phat trién, moi
nguoi coi mat ong la mdt loai thuc
pham c6 nhidu chit dinh dudng va
duong nhu ho su dung hang ngay.
Trong khi d6 nguoi Viét thuong su
dung mat ong nhu la mét loai thubc chi
dung khi can nén viéc tiéu thu méat ong
& Viét Nam thap hon rat nhiéu so véi
nudc ngoai. Nhung hién nay con sb tiéu
thu mat ong dang dan dan ting 1én do
mirc séng va nhu cau cua nguodi Viét
tang 1én. Ngay cang c6 nhiéu san pham
lam tr mat ong nhu: mat ong chanh
gung, mat ong ngh¢, stta ong chua,...
nén thi truong mat ong ¢ Viét Nam tro
lai day duoc nhiéu ngudi danh gia 1a
dang ting truong. San phim mat ong
dang dan phd bién hon, n6 dugc bay
ban ¢ nhiéu noi nhu: cira hang ban 1¢,
chg, dai ly va tham chi 1a ¢ céac siéu thi,
trung tdm thuong mai 16n trén toan
qudc nhung chua c6 nhiéu nghién ciru
vé hanh vi tiéu dung san pham nay.

Vi vay, nghién ctru nay tap trung tim
hiéu cac yéu t6 anh huong dén quyét
dinh mua san phim mat ong thién nhién
cua khach hang tai Viét Nam, tir 6 xac
dinh mrc d6 anh hudng cua cac yéu tb
d6 va dé xuét cac ham y quan trj gitp
doanh nghiép san xuat va kinh doanh
mat ong c6 thé phat trién tt hon trong
tuong lai.

2. Co s 1y thuyét

2.1. Ly thuyét hanh vi du dinh
(Theory of Planned Behavior - TPB)
Thuyét hanh vi du dinh, phat trién tir
Thuyét hanh dong hop 1y TRA cuia
Ajzen, I., Fishbein, M., Lohmann, S., &
Albarracin, D. , (2018), 1a Iy thuyét phd
bién dé du doan hanh vi c4 nhan nhu
mua hang, bo phiéu. Yéu té quyét dinh
bao gém thai d0 ca nhan (tich cuc hoac
tiéu cuc), chuan cha quan (cam nhén vé
ap luc xi hoi), va kiém soat hanh vi
nhan thirc (46 dé dang/khé khan cuia
hanh vi). Piéu nay anh huong dén y
dinh hanh vi cta ca nhan [4].

Thai do déi

v6i hanh vi

Tiéu chuan chu Y dinhhanhvi  |—s3| Hanhvi

quan |

Nhan thiic
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hanh vi

Hinh 1. M6 hinh Iy thuyét hanh vi theo
ke hoach (TPB)
(Nguon: Ajzen 2018)
2.2. Ly thuyét hanh doéng hop li
(TRA)
Ly thuyét hanh dong hop 1y quan tim dén
mdi quan hé giira thai d6 va hanh vi. Theo
ly thuyét nay, ¥ dinh hanh vi ctia nguoi
tiéu dung phu thudc vao thai do cua ho va
chuin muc chu quan. Thai do dugc hinh
thanh thong qua danh gia céc thudc tinh
cia san phdm, va anh huong dén xu
hudéng mua sim cia nguoi tiéu dung.
Diéu nay gitp giai thich 1y do va xu
hudéng mua hang cua ho [5].
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Hinh 2. M6 hinh 1y thuyét hanh vi hop 1y (TRA)
(Nguén: Hale, J. L., Householder, B. J., & Greene, K. L., 2002)

Ngoai cac 1y thuyét trén nhom tac gia
con tham khdo cac nghién curu trude day
cau cac tac gia nhu: Ha Minh Hiéu,
(2019) nghién ctru cac yéu td chinh anh
hudng dén su luya chon cua nguoi tiéu
dung dbi voi chudi quan ca phé tai
Thanh phd HO Chi Minh [1]; Nguyén
Hong Quén, (2020) vé& “Cac nhan tb
marketing lan téa anh hudéng dén ¥ dinh
mua san pham d6 udng: Nghién ctru tai
thi truong Ha NoOi” [2]; Duong Bao
Trung, (2022) vé “Cac yéu té anh huong
t6i quyét dinh str dung san phiam nudc
ubng Organic tai Thanh phd H6 Chi
Minh” [3], Tran Thiy Ngoc va

NguyénThi Phuong Uyén , (2022) "Cac
nhan té anh huong dén sy hai long ciia
sinh vién khi mua sim truc tuyén trén
cac san giao dich thuong mai dién tu:-
Truong hop Truong Pai hoc Tra
Vinh."[6]; Huynh Thanh Tu & Ctg
(2021) "Expanding fruit product market
through brand, sales and distribution
channel and product quality" [7]; Bui
Ngoc Tuan Anh, & ctg, (2017)
"Analysis of Factors Affecting
Consumers' Intention to Buy Organic
Food," [8] ... Tir d6 da tong hop cac yéu
td anh huong dén quyét dinh mua nhu
sau:
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Bang 1. Bang tong hop cac nghién ctru ¢6 lién quan

Tac gia _ Bui .
Ha |Nguyén | Duong ut Tran Huynh
Minh | Héng | Bao | N8 | Thay | Thanh
Hiéu | Quan | Trung ]213;11 Ngoc | T,
sc nha n
(Céc nhan (2019)] (2020) | (2022) | (5,7, | (2022) | (2021)
to anh hudng
Chat lwgng san pham X X X X
Gia ca san phim X X X X X
Thuong hi¢u X X X X
Nhoém tham khao X X
Niém tin san phim X X
Chém soc khach hang X X X

Gi4 ca san pham (H1)

Chit lirong san pham (H2)

Nhom tham khao (H3)

Niém tin san phém (H4)

Thwong hiéu (H5)

Cham soc khach hang (H6)

(Ngudn: Tong hop cia tac gia)

Quyét dinh mua san phim

mat ong thién nhién

Hinh 3. M6 hinh nghién ctru dé xuét

2.3. M6 hinh nghién ciru dé xuét

Dua trén 1y thuyét hanh vi du dinh, Iy
thuyét hanh dong hop 1y va céc nghién
ctru c6 lién quan nhu trinh bay & trén,
nhom téc gia dé xuit mo hinh nghién ctru
thé hién tai Hinh 3.

3. Phuwong phap nghién ctru

Phuong phép nghién ctru dinh lugng
duoc tién hanh dua trén cac Kkét qua khao
sat 754 khéach hang & cac tinh Bac Liéu,
Can Tho, TP.HCM, Pa Nang, Hai Phong
va Ha Noi thong qua phong van truc tiép
va giii google form dén cac dbi twong
khao sat. Cach thirc 14y mau I chon mau
thuan tién, phi xac suat. Dit liéu sau khi
thu thap s& duoc xtr Iy bang phin mém
thong ké SPSS 23. Cac thang do s& duoc
tac gia kiém dinh bang hé s6 Cronbach’s
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(Ngudn: Dé xuat clia nhom tac gid)
Alpha va phan tich nhan t6 khdm pha
EFA. Sau do, téc gié tién hanh kiém dinh
mo hinh 1y thuyet béng phuong phap
phan tich hdi quy boi nham xac dinh
cuong do tac dong cua yéu td tac dong
dén quyét dinh mua cac san phdm mat
ong thién nhién tai Vi¢t Nam.
4. Két qua va thio luin
4.1. Théng ké mé ta
Dua trén két qua khao sat c6 410 khach
hang nit chiém 54,4%, 344 khach hang
nam chiém 45,6%. Qua d6 cho thay ty 1
nam nit trong mau khéao sat kha tuong
dong. Vé do tudi chiém ty 1& 16n nhat
trong mau khao sat 1a tir 22 - 35 tudi
chiém 47,9% va thap nhét 1 trén 65 tudi
chiém 0,4%.
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Biang 2. Bang théng ké mo ta

Tan s6 Ty 18 %
Nit 410 54.4
Nam 344 45,6
Nho hon 22 tudi 37 4,9
Tir 22 tudi dén 35 tudi 361 47,9
Tir 36 tudi dén 45 tudi 294 39,0
Ttr 46 tudi dén 65 tudi 59 7,9
Trén 65 tudi 3 0,4
Tong 754 100,0
(Ngudn: Tinh toan tir phan mém SPSS 25.0)
Bang 3. Kiém dinh db tin cay
STT Bién Ky hi¢u bién H¢ s6 Cronbach’s Alpha
1 Gi4 ca san phim GCSP 0,654
2 Chat lugng san pham CLSP 0,686
3 Niém tin san phim NTSP 0,735
4 Nhoém tham khao NTK 0,735
5 Cham soc khach hang CSKH 0,662
6 Thuong hiéu TH 0,719
7 Quyét dinh mua QDM 0,639

4.2. Phan tich do tin cay Cronbach’s
Alpha, EFA, Hdi quy va sai biét

Hé s6 Cronbach’s Alpha cta cac thang
do bién doc 1ap va bién phy thudc déu
16n hon 0,6, hé s6 twong quan bién téng
ctia cac bién quan sat déu 16n hon 0,3 do
dé cac thang do déu dat do tin cay.
Trong d6, nhom da loai bo bién quan sat
GCSP1 do hé sé tuong quan bién tong
bang 0,258 <0,3 (Bang 3).

Sau khi thuc hién kiém tra do tin ciy
ctia thang do cac bién doc 1ap va bién
phu thudc dat du do tin cay dé tiép tuc
sir dung phan tich trong bai nghién ctru.
Dé kiém tra va danh gia gi tri phan biét
va gié tri hoi ty, tac gia s& dung cac bién
nay dé xoay nhan t6 théng qua EFA. Tac
gia thue hién xoay nhén té 4 1an dé cho
ra két qua cudi cing sau khi da loai bo

(Ngudn: Tinh toan tir phan mém SPSS 20.0)
hét cac bién quan sat khong dat yéu cau.
Két qua cudi cung cho ra dugc 4 nhan
t6, tac gia da dat tén cho cac nhan té nhu
trong Bang 4.

Dua trén bang két qua phan tich hoi
quy (Bang 5), hé s6 Sig. cua cac nhan tb
NTSP, TH, CSKH, NTK déu 14 0,000,
nho hon 0,05. Két qua cho thay murc do
anh huong dén quyét dinh mua cia cac
nhan t trén theo thir tw sau: bién Nhom
tham khao (NTK) c¢6 anh huéng nhiéu
nhit (B4 = 0,279). Cac bién con lai co
muc do anh hudng 14n luot 14 bién Niém
tin san phdm (NTSP) v6i Bl = 0,263,
bién Thuong hiéu (TH) véi B2 = 0,254
va cudi cung 1a bién Cham soc khach
hang (CSKH) véi B3 = 0,138. Két qua
kiém dinh d phi hop mé hinh cho thay
hé s6 R2 hiéu chinh 1a 0,584, c6 nghia
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rang cac bién doc 1ap tac dong 58,4%
dén bién phu thudc thong qua mé hinh.
Kiém dinh da cong tuyén cho thdy hé
s6 VIF 16n nhat = 1,908 < 3 va h¢ sb
Durbin Watson = 1,978 < 3 cho thy
khéng c6 hién tuong da cong tuyén
xdy ra trong md hinh. Piéu nay cho
thay két qua hoi quy ctia md hinh c6 y

nghia. Tir két qua nghién ciru, nhém
tac gia xay dung phuong trinh hdi quy
da chuan hoa nhu sau:

QDM = 0,263* NTSP + 0,254*TH
+0,138* CSKH + 0,279* NTK

Bang 4. Bang tong hop cac nhén t6 bién doc lap

STT Tén nhan tb Ky hiéu
1 Niém tin san phdm NTSP
2 Thuong hiéu TH
3 Chém soc khach hang CSKH
4 Nhom tham khao NTK
(Ngudn: Nhom tac gia ti tbng hop
Bang 5. Két qua phan tich mo hinh hoi quy
Hé s6 chua chuéin hoa Hf 50 .
chuan hoa
M0 hinh , Sig.
Sai s0 t
B 2 Beta
chuan
(Hang so0) 0,945 0,093 10,193 0,000
NTSP 0,222 0,027 0,263 8,091 0,000
TH 0,217 0,026 0,254 8,194 0,000
CSKH 0,114 0,025 0,138 4,540 0,000
NTK 0,235 0,026 0,279 9,037 0,000

5. Két luan va ham y quan tri

5.1. Két luan

Bai nghién ctu duoc dva trén cac ly
thuyét vé& hanh vi c6 ké hoach, 1y thuyét
hanh dong hop ly va cac nghién clru cia
cac tac gia Ha Minh Hiéu, (2019);
Nguyén Hong Quan, (2020); Duong
Bao Trung, (2022); Tran Thi Anh Hong
va cac cong su (2022); Tran Thay
Ngoc (2022) va Huynh Thanh Tu &
Tran Van Tuin,(2021). Tir 46 nhom tac
gia da dé xuat mo hinh nghién ciru gdm
6 yéu to: Gia ca san pham; Chat lugng
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(Ngudn: Xtr 1y tir di liéu khao sat cua tac gid)

san pham; Niém tin san pham; Nhom
tham khdo; Thuong hi¢u va Cham soc
khach hang. Thong qua khao sat 754
khach hang tu cac tinh Bac Liéu, Can
Tho, TP.HCM, Pa Ning, Hai Phong va
Ha Noi két qua thu dugc duogc xu ly
bang phan mém SPSS 23.0 thong qua
cic budc kiém dinh dd tin cdy, phan
tich nhan t6 EFA va hdi quy da bién.
Két qua nghién ciru cho thay chi co 4
nhan té tac dong dén quyét dinh mua
mat ong thién nhién gdm c6: Nhom
tham khao (NTK) (B = 0,279), Niém
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tin san pham (B = 0,263), Thuong hi¢u
(TH) (B = 0,254) va cudi cing 1a Chim
soc khach hang (CSKH) (B = 0,138).
5.2. Hdm y quén tri

Dua trén két qua nghién ctru cho thay
nhom tham khao, niém tin san pham,
thuong hi€u va cham soc khach hang c6
tac dong dén quyét dinh mua mat ong
thién nhién tir 46 nhom tac gia dé xuat:

Cac doanh nghiép mat ong thién
nhién c6 thé st dung chién lugce
Marketing truyén miéng bang cach mdi
khach hang trung thanh s€ dugc mdt ma
giam gia cho minh khi ho c6 thé gi6i
thiéu dén ban be, nguoi than, nhiing
ngudi xung quanh ho dén mua san pham
mat ong thién nhién cia doanh nghiép.
Khi mot khach hang giéi thiéu san phdm
dén v6i moi nguoi thi diéu do ching
minh rang ho rat tin ding va yéu thich
san pham dong thoi ngudi duge gidi
thiéu ciing s& tin dung san pham vi ho
tin rang san pham d6 phai tot thi moi
duoc gi6i thiéu. Va néu giéi thidu nhu
vay thi nguoi gidi thiéu va ké ca nguoi
duogc gioi thiéu s€ dugc mot voucher
giam gia khi mua cac san phim mat ong
cia doanh nghiép ké ca khi mua truc
tiép va mua trén cac san thuong mai
dién tr. Chién lugc Marketing truyén
miéng nay néu duoc str dung tdt thi nd
c¢6 thé dem lai cho doanh nghiép nhiéu
thanh cong hon mong doi boi nd c6 thé
lan téa “mdt ddn mudi, mudi don tram”
tir 6 s& thay duoc st khing khiép tir
chién lugc nay.

Nhim ting yéu t6 “Thuong hiéu”,
nhom tac gia cho rang doanh nghiép nén
tich cuc xay dung hinh anh thuong hi¢u
béng cach tan dung cac phuong ti¢n
truyén thong dai chung nhu hop tac voi
cac KOLs dé tao ra nhan thirc sng vé
st dung mat ong nhu cac video chia s¢
qua trinh va két qua sau khi dung mat
ong, cau chuyén hip din nhim thu hat

su chu y va ting d6 nhan dién thuong

hiéu dén vé6i nguoi tiéu dung.

Ngoai ra, cac doanh nghiép mat ong
thién nhién co6 thé hop tac véi cac doanh
nghiép ché bién cac san pham c6 lién
quan dén mat ong dé ting loi nhuén cho
doanh nghiép minh. Béi trén thi truong
hién nay c6 nhiéu cac san pham c6 thanh
phan mét ong va ho ciing da ghi rd rang
ho nhap mat ong c6 ngudn gdc tir dau.
Qua do6 cac doanh nghi¢p mat ong thién
nhién c6 thé dwa vao diém nay 1am minh
chimg cho san phim mat ong dén tir
thién nhién cia minh vi khi hop tac cung
cac doanh nghiép khac thong qua san
pham cua ho thi diéu d6 ciing chimg
minh cho viéc mat ong thién nhién dén
tir cac doanh nghiép déu rat chat luong
va dang tin cdy lam nang cao long tin
khach hang tir d6 thu duoc nhiéu loi
nhuan hon.
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